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country of origin productprice the individual’s
Y = Price All regions South Centre Northeast Northwest
No foreign matter 4.23 5.39 ‐24.66** 26.69*** ‐2.05
White rice ‐6.15 21.94 1.16 ‐22.82*** ‐8.04
Few broken grains 17.56*** 17.90 10.60 14.57 15.98

























Long grain 12.36 26.77 10.44 4.62 10.58
Aroma 3.66 41.39*** ‐8.65 ‐9.36 9.93
Grain size after cooking ‐8.97* ‐76.11*** 10.35 20.47*** 9.07
Swelling ‐6.42 34.22* ‐12.69 ‐21.30*** ‐2.91
Precooked/Parboil  28.33*** 5.18 39.39*** 33.85*** 36.03***
Country of origin 31.89*** 41.86*** 20.75** 33.09*** 35.91***


















observed in the market A logit model was used to
Income 0.00 7.95 0.00 5.17 0.00
Urban household 31.20*** 49.92*** ‐2.99 20.01*** 30.20***
Y= Imported  rice All regions South Centre Northeast Northwest














White grains 1.96*** 2.06*** 3.37*** 2.19** 1.70***
Few broken grains 1.99*** 2.33*** 3.01** 2.06*** 2.29***
Long grain ‐2.65*** ‐4.25*** ‐4.70*** ‐1.74*** ‐4.15***
Time to cook 1.07*** 2.26** 2.71** 0.11 1.24**














Grain cohesion ‐0.74*** ‐0.56 ‐2.31*** ‐0.58 ‐0.77
Taste ‐1.49*** 0.24 ‐0.96 ‐1.51* ‐1.73**
Grain size after cooking ‐0.27 1.85** 0.28 ‐1.51*** ‐0.33
Swelling capacity 1.38*** 0.65 ‐1.51 ‐2.67*** ‐2.35***
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Age ‐0.02** ‐0.00 ‐0.04* ‐0.03 ‐0.04*
Pseudo R2 50% 64% 57% 65% 53%
Log likelihood -265.19 -44.38 -45.18 -57.18 -62.31
Chi 2(20) 0.0000 0.0000 0.0000 0.0000 0.0000
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